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PROFESSIONAL EXPERIENCE

April 1997–present
Freelance graphic design 

> with 25 years’ experience, 18 of those as an independent freelance  
 designer, Kathryn has built up a diverse range of clients, largely  
 through recommendation

> she has established a fantastic working relationship with clients  
 during this time, working on dozens of successful projects, and as  
 a result has an intuitive understanding of their brand, positioning and  
 needs when briefed

> working with individuals, large organisations, in-house design teams,   
 marketing and buying departments, and project and account managers

> clients have included arts organisations, professional bodies,  
 retailers, large and small charities, education trusts, schools,  
 universities, event organisers, national art galleries and museums,  
 and publishing companies

> working on many projects, large and small, from receiving the  
 brief, writing proposals, pitching and concept presentation, liaising  
 with the client through design development to proof stages,  
 production of artwork and handover to print

> briefing illustrators and photographers, from conception to  
 development and final delivery

> art direction of many projects, from concept, initial sketch  
 layouts, sourcing and briefing photographers, finding props,  
 models and locations

July 1993–April 1997
Visible Edge Senior designer
Her role at Visible Edge enabled Kathryn to work closely with clients at every stage of projects. Clients 
included Laura Ashley, Early Learning Centre, Liberty, Divertimenti and The British Library. She worked 
on many catalogues at the time, from conception through to realisation, including art direction.

September 1991–July 1993
Jenkins Group Junior designer
Her first design position gave her a good grounding in the industry. Clients included British Airports 
Authority, Docklands Light Rail, Chartered Institute of Management Accountants and Care International.

HIGHER EDUCATION

September 1988–July 1991
Norwich School of Art 
BA (Hons) Graphic Design (2.1)

September 1987–July 1988
Cleveland College of Art & Design
Foundation course

INTERESTS
Contemporary art and design, photography, cinema, running, tennis, cooking, travel, music

PERSONAL
Date of Birth: 23 May 1969 (age: 51); Nationality: British

REFERENCES
Referees supplied on request



SKILLS AND EXPERTISE
Kathryn’s skills and expertise:

> an ideas-driven portfolio

> an acute sense of design, layout and conceptual thinking  
 with confidence in expressing ideas

> hands-on and self-motivated with an ability to ensure  
 projects are delivered to brief, on budget and on time

> articulate, with a love of the written word

> attention to detail, typography and colour, and a love  
 of the tactility of print

> extensive knowledge across Adobe Creative Suite and Sketch

> the ability to run projects from concept stage to final  
 delivery, being proactive and confident in communicating  
 thoughts and ideas

> very strong work ethic and desire to deliver the best  
 possible solution for her clients

> enjoys working on multiple projects at any one time in a  
 fast-paced environment, and thrives under pressure

> strong time management and organisational skills

> intellectually curious, and enjoys seeking inspiration  
 from many different sources

07814 602846   |   k.samson@btconnect.com   |   kathrynsamson.com



CLIENT LIST
EDUCATIONAL ORGANISATIONS

The Brightside Trust
Passport to Employability 
Octavia House Special Schools
University of Westminster

INDIVIDUALS

Dark Horse Business Coaching
Geraint Davies Photography
Kirsty Lawler Ceramics
New Black Events
Nina Moeller Furniture
Rachel Escott Audience 
Development
Red Studio

MARKETING ORGANISATIONS

Brainstorm Digital

MUSEUMS AND GALLERIES 

Natural History Museum
Tate Britain and Tate Modern
Victoria and Albert Museum

PROFESSIONAL 
ORGANISATIONS 

First Class Coach
Pluto Finance
Prudential

PUBLIC BODIES 

The Cabinet Office
City of London Police
Department for  
International Trade
Hertfordshire County Council
National Archives
NESTA
Unison

PUBLISHING

The Parent’s Directory
Textile View Magazine/
Metropolitan Publishing

RETAIL AND CONSUMER 

The Body Shop
Divine Chocolate
John Lewis
Marks and Spencer 
Pidge Sports App
Quo Vadis Travel
Sell It Mama! baby fairs
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CHARITIES

The Art Fund
CAPT
Child Soldiers Coalition
Christian Aid
Global Action Plan
Humane Society International
ICAN
Macmillan Cancer Support
Marie Curie Cancer Care
MRDF
The Parks Trust
Pancreatic Cancer UK
Shelter
Volunteering England
The Women’s Library

Please click on the links in pink 
below to be taken to specific 
client pages.

Past and present clients include:

ARTS-RELATED ORGANISATIONS

BASCA
City of London Sinfonia 
Jazz not Jazz
Momentum Arts, Cambridge
Philharmonia Orchestra
The Poetry Society
Théatre Transformations
World Circuit Records
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Kathryn was commissioned by the Brand Creative department within John Lewis to design point-of-sale 
graphics, primarily for the large wall behind till banks in store. These areas had, on the whole, been under-
utilised, but service messages were shown here in the form of separate posters. This approach was messy 
and confusing, and there was a desire to produce a series of simple, photographic images that represented 
each department, with a facility to communicate John Lewis’ unique service offer.

With hundreds of iconic products to choose from, it was quite a task finding one to represent a whole 
department. Kathryn consulted the buying, marketing and merchandising departments, who all had specific 
and often conflicting ideas about which products would be best for the imagery. Answering directly to the 
Creative Director, she was able to develop the concept, by visiting all the departments in-store, sketching 
the products, presenting simple thumbnail layouts which were further developed to ensure the graphics 
captured the iconic simplicity and boldness that the brief required.

For the example shown above, ‘Baby’, pushchairs, bouncy seats, baby cutlery and soft toys were all 
considered, but this simple, mid-price highchair from French brand Beaba worked well because of its clean, 
uncluttered shape. 

JOHN LEWIS
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JOHN LEWIS – TILL BANK GRAPHICS<< back to overview
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JOHN LEWIS – IN-STORE SERVICES GRAPHICS
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thinking
systems

Kathryn was commissioned by the Cabinet Office to produce assets for the 
newly-formed Systems Unit. Systems Thinking is an approach that can 
help the public sector become better equipped to work on challenges that 
can’t be solved by simple collaboration or limited to a single department.

The assets included branding for the Strategic Framework which the 
Systems Unit is developing, a way of working designed to apply systems 
thinking to to complex problems, and help the public sector deliver 
effective joined-up solutions.

The Systems Unit had been in operation for only a number of months when 
the COVID-19 pandemic took hold in the UK. The Unit was seconded to 
focus on the response to the pandemic, and Kathryn was asked to produce 
branding that reflected the Unit’s new focus.

THE CABINET OFFICE
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THE CABINET OFFICE – SYSTEMS THINKING
BRANDING ASSETS
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Systems Thinking      @Gov... 27/02/20 
Kate Josephs, Director of Funding, ESFA, 
OR Education and Skills Funding Agency 

Twitter photo treatments – using main Strategic Framework branding inc Dosis typeface - page 1

Systems Thinking      @Gov... 27/02/20 
If you read one book about Systems 
this year, make it this one

‘We are leaders 
within a system 
and understanding 
that system is 
critical to making 
a difference.’ 
Kate Josephs

Systems Thinking      @Gov... 27/02/20 
WHO explain why green spaces contribute 
to your wellbeing 

‘Having access to green spaces 
can reduce health inequalities, 
improve well-being, and aid in 
treatment of mental illness.’ 
WHO, Sustainable Development 
Conference 2019

Rebel Ideas by 
Matthew Syed
£20.00

‘Having access to green spaces 
for everyone can reduce health 
inequalities, improve well-being, 
and aid in treatment of 
mental illness.’ 
WHO, Sustainable Development 
Conference 2019
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THE CABINET OFFICE – STRATEGIC FRAMEWORK 
AND COVID-19 RENEWAL FRAMEWORK 

BRANDING ASSETS AND ONE-PAGE EXPLAINER
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A systems approach
to complex problems

Strategic
Framework

We want systems thinking to be a 
recognised approach to delivering 
government’s most important, 
complex and cross-cutting priorities.

Strategic
Framework

Systems thinking is an approach which will help  
the public sector to become better equipped to work 
on those challenges which aren’t solved by simple 
collaboration or contained to a single department;  
for example: improving early years outcomes, 
reducing crime and cutting fossil fuel emissions. 

To enable this, our team is designing 
the Strategic Framework, a systems 
approach to complex problems.  
It focuses on:

 approach

 governance

 infrastructure

 culture

Our team offers:

 expertise on how to scope   
 and create buy-in

 coaching and support for  
 leaders and teams

 advice on user centred design

 supporting effective cross- 
 system working

 access to a hub for evaluation  
 and learning.

Join the movement and find out more
systems-unit.gov.uk
@govsystems
https://systemsthinking.blog.gov.uk/

thinking
systems

COVID-19
Renewal
Framework
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Our
Civil
Service

shaping
our future
together

THE CABINET OFFICE – OUR CIVIL SERVICE
CIVIL SERVICE-WIDE PROSPECTUS
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But ‘finding a way to get things done’ shouldn’t be 
the only way we operate. We must face the future 
with confidence, knowing that we are going 
about our work in the best way.

We are responding to some of the 
biggest peacetime challenges this 
country has faced: from exiting the 
European Union to COVID-19.

Our response has shown what is  
great about our Civil Service. We are 
passionate about improving citizen’s lives.  
We are willing and able to adapt.

Opportunities arise from challenges and we have a 
chance to emerge as a stronger, better organisation.

We will face more challenges, that is certain.  
To overcome them successfully we have to 
understand the extent of the change needed  
and be ready to change ourselves.

As civil servants, we  
have much to be proud  
of. We work tirelessly for 
citizens and ministers, 
always finding a way to  
get things done. It is the 
privilege of public service.

2

We must be open to talent from across 
the country, regardless of background 
or sector. That is not simply about 
attracting the best people or the 
processes through which we select 
candidates. It’s also about how we 
operate and how we train.

True diversity of thought, ideas  
and experience will help us solve 
problems and deliver the very best 
public services.

We must build an environment  
which better supports professional 
development and creative thinking. 
One in which everyone has the 
confidence to express their ideas and 
for those ideas to be heard.

This environment should allow us to 
combine our skills and expertise to 
both improve services and tackle the 
social inequalities that exist in the UK.

Making more opportunities  
available to work for the Civil Service 
outside of London is a top priority,  
at every level.

Our experiences of working flexibly 
during the COVID-19 crisis should be 
a lens through which we can see the 
potential for change.

79% of Grades 6 and 7 based  
outside London agreed that working 
in their current location has placed 
restrictions upon their career.  14

79%
of Grades 6 and 7 
based outside London 
agreed that working in 
their current location 
has placed restrictions 
upon their career. 

Our Civil Service 
Shaping our future together.

Great People

Share your views at  
shapingourfuture. 
civilservice.gov.uk

July 2020
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Global Action Plan are a 25-year-old organisation with a 
great track record of well-respected behaviour change 
programmes – helping people reduce their environmental 
impact through easy, practical steps.

The brief: 1. To position Global Action Plan (GAP) as the 
leading behaviour change organisation in the environmental 
sector. 2. To establish GAP as the source of ground-breaking 
projects built on the premise that there is an environmental 
and a personal benefit brought by the proposed behaviour 
change. 3. To clearly establish GAP’s connection proposition 
in the minds of funders and supporters.

‘Connecting what is good for us and what is good for the 
planet’ was Kathryn’s starting point. With a need to appeal 
to young people, she was keen that the new brand avoided 
the visual clichés that have been used in the environmental 
sector. Her initial concepts were reviewed by the charity’s 
stakeholders, including their youth panel, with the chosen 
route deemed ‘smart, neat and elegant’.

GLOBAL ACTION PLAN

http://www.kathrynsamson.com
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GLOBAL ACTION PLAN
CHARITY REBRAND

PHYSICAL BANNERS, SOCIAL MEDIA BANNERS, 
WEBSITE HOME PAGE
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GLOBAL ACTION PLAN
PAGES FROM THE BRAND GUIDELINES
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We’d like to  
to ask some 
questions about 
what you’d like 
to achieve.

Are you 
ready  to get 
started?
Let’s go!

However  
you’d like 
to train, 
Be 
Your 
Personal 
Best

We’ll match  
you with the 
perfect coach 
or personal 
trainer in just  
a few clicks...

> > >

PIDGE – SPORTS APP
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Kathryn recently completed a ten-week Product Design course at Experience 
Haus. One of the major advantages of Experience Haus over other providers 
was the live project which allowed students to apply their newly-learnt skills to 
a real job.

Kathryn was tasked with revitalising the UX/UI of a sports app, Pidge, which 
was being developed by a start-up company. She carried out user research 
interviews, competitor analysis, created personas, and used task analysis, user 
stories and problem statements to better understand the needs of the user.

She is currently working with Pidge’s team to create an MVP of the product.

PIDGE SPORTS APP
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PIDGE – SPORTS APP
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 Research 

Personas

– 25-year-old self-employed personal trainer 
– Clients are mainly professionals, ranging from 25–45

–  She hasn’t found an app that she likes enough to keep  
 using it after the one-month free trial

– She wants to spend less time doing admin tasks every day

– She doesn’t want to pay for the app unless there are going  
 to be definitive benefits

Evie
– 38-year-old civil servant with two young children 
– He used to run every morning before children

–  Most mornings he gets his baby and toddler ready for nursery

– He’s not a fan of gyms and would like to find a personal trainer  
 near his home who can be flexible with session times

– He wants to find a balance between work and parenthood 
 that would allow him to keep fit

Mano
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PIDGE – SPORTS APP AND WEBSITE
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Kathryn was approached by the Department for International Trade to redesign 
the recruitment pages. Many of the roles advertised were for designers and 
there was a desire to make the pages more attractive to them.

Working closely with her client in the Communications Department, Kathryn 
worked on visuals which she developed over a few days, incorporating 
specially-taken photographs which depicted the environment that successful 
candidates would be working in.

DEPARTMENT FOR INTERNATIONAL TRADE

DIT – WEBSITE RECRUITMENT PAGES  

mailto:k.samson%40btconnect.com?subject=
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<< back to overview DIT – WEBSITE RECRUITMENT PAGES  
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Young Tate is a group of young people who plan and deliver events in Tate’s galleries.
Their aim is to create a programme of free, stimulating and fun activities to introduce
other young people to art. Kathryn was commissioned to design a logo which reflected 
these aspects.

YOUNG TATE
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YOUNG TATE
WEBSITE | LOGO | EDUCATION PROGRAMME BOOKLET
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PROGRAMME
MARCH – JUNE

http://www.kathrynsamson.com


TATE
EXHIBITION POSTERS AND GRAPHICS 

EDUCATION PROGRAMME BOOKLETS | EVENTS LITERATURE 
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Pancreatic Cancer UK (PCUK) provide expert, personalised support and 
information via a Support Line and through a range of publications. They fund 
innovative research to find and develop the breakthroughs that will change 
how pancreatic cancer is understood, diagnosed and treated.

PCUK commissioned a new brand identity in early 2016. Kathryn began 
working with them in mid 2016 to develop their assets. The strict, limited 
colour palette of the identity is the key visual asset, with purple widely 
recognised as the symbolic colour for pancreatic cancer, so for all the 
projects she has been commissioned to design, Kathryn has made colour 
pivotal. This was particularly important in some cases, where photography 
was not available or its use was inappropriate.

PANCREATIC CANCER UK
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PANCREATIC CANCER UK
ANNUAL FUNDRAISING CAMPAIGN, 2017
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THIS YEAR OVER 9,600 
PEOPLE IN THE UK WILL 
RECEIVE A PANCREATIC 
CANCER DIAGNOSIS.
93% of people diagnosed won’t survive five years and 
over the last 40 years there has been very little change. 
Early diagnosis is vital if we are to save lives. 

We need your help. We can’t do it alone. Join us this 
Pancreatic Cancer Awareness Month and wear, bake  
or shave to raise funds and save lives. Join us and  
get purple.

To get involved and find out more visit  
pancreaticcancer.org.uk/pcam

On the 16th of November, which is World 
Pancreatic Cancer Day, we will join the 
world in wearing purple. Join in or host 
your own dress down day or purple fancy 
dress party during the month. 

WEAR IT
If you can shave it, grow it or dye it, 
do it! Shave off your beard or all your 
hair, dye your eyebrows purple or 
shave your moustache. Why not get 
two friends involved and do all three? 

STYLE IT

Get involved, have some fun & get purple this November! 
You will be helping Pancreatic Cancer UK fund vital 
research and support patients and their families by 
raising valuable donations.

Dazzle work colleagues with your 
sensational sweet treats or invite 
you nearest and dearest to enjoy 
your baking brilliance at home. 
You bake them, they buy them!

Make sure you ask for donations! 

BAKE IT

WE WILL GET

PURPLE
THIS NOVEMBER FOR 
PANCREATIC CANCER 
AWARENESS MONTH.

WE ARE ON PURPLE  
ALERT. GET PURPLE  
AND SAVE LIVES.

pancreaticcancer.org.uk/pcam

© Pancreatic Cancer UK
Registered charity number: 1112708
Scottish charity number: SC046392

pancreaticcancer.org.uk/pcam
#PCAM
 /pancreaticcanceruk
 @pancreaticcanuk

WE ARE ON

PURPLE 
ALERT:
GET PURPLE AND
SAVE LIVES

PANCREATIC CANCER
AWARENESS MONTH

Come to Jo and Mandy’s
purple cake extravaganza!

Saturday 18 Nov
15 Claymore Ave
SE27 8BE

2–5pm
M: 07856 317846

ACT NOW
AND SAVE LIVES
THIS NOVEMBE

http://www.kathrynsamson.com


PANCREATIC CANCER UK
ANNUAL FUNDRAISING CAMPAIGN, 2017
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PANCREATIC CANCER UK
INFORMATION AND FUNDRAISING ASSETS
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Bake A Difference
Find out how you can raise vital 
funds for Pancreatic Cancer UK. 

Inspiring 
Innovation

Annual Summit 2017
15th February 2017

bakea
difference

An unmissable event designed to inspire the 
pancreatic cancer community to unite and take action 
in ensuring better pancreatic cancer care for all. 

Inspiring change in care brings together:

•	 health	professionals
•	 researchers
•	 policy	makers
•	 charities	
•	 anyone	affected	by	pancreatic	cancer

Come and talk to us at Stand 20

For full details and to reserve your place please visit 
pancreaticcancer.org.uk/summit 

Thursday 1st March 2018, London 

ANNUAL 
SUMMIT 
2018 

INSPIRING 
CHANGE  
IN CARE

Research  
Innovation Fund
A Pancreatic Cancer UK fund set up to stimulate 
new ideas and cutting edge approaches in 
pancreatic cancer research. 

Our Research Innovation Fund award supports 
pilot work that will put researchers in a better 
position to apply for larger grants to take their 
work to the next stage.

Applications open in July 2018.  
Award amounts up to £110,000.

http://www.kathrynsamson.com


For over fifteen years, Kathryn has worked with Quo Vadis, who are experts 
in luxury holidays for families. All the staff are parents themselves, so have 
a unique insight into their clients’ requirements, who often don’t have the 
time they need to put together the perfect family holiday themselves.

QUO VADIS LUXURY FAMILY HOLIDAYS
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QUO VADIS LUXURY HOLIDAYS
HOLIDAY BROCHURES | WEBSITE | BRANDING
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Briefed by Christian Aid’s Design and Production managers, Kathryn has often worked 
with and presented to writers, editors, theologians, the marketing team, and the 
photography department. She has worked on all stages of the projects from concepts 
through to delivery of print-ready artwork, often commissioning and managing 
illustration, photography and modelmaking, and liaising with printers.

CHRISTIAN AID

07814 602846   |   k.samson@btconnect.com   |   kathrynsamson.com

<< back to overview

http://www.kathrynsamson.com


CHRISTIAN AID
‘BIG BOOK’ – 

RICHARD & LUIS LIVE IN PERU
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CHRISTIAN AID
FUNDRAISING CAMPAIGN MATERIALS

ACTIVIST EVENT PUBLICITY MATERIALS | SCHOOL WORKSHEET
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Kathryn has been commissioned by the Editorial, Marketing, Membership and 
Fundraising departments at the Art Fund. Projects have included a membership 
website, Christmas merchandising catalogues, diaries, fundraising materials, 
publicity for travelling exhibitions, members’ guides, research publications and 
membership postcards, bookmarks and invitations.

THE ART FUND
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THE ART FUND
RESEARCH REPORT | MEMBERS’ GUIDE | ‘ABOUT US’ LEAFLET

EXHIBITION POSTER | CENTENARY MATERIALS | DIARY | MUSEUM TRAIL LEAFLET
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Kathryn was commissioned by publishing company 3 Fox International to 
design a brochure for Havering Council. The Council were looking to attract 
a building development company to partner them in a £1 billion project to 
build 3,500 new homes. Havering, on the eastern fringes of London, has 
not been the most desirable of residential areas for commuters, but with 
the new Elizabeth Line due to open in 2018, that is set to change as journey 
times into the centre of town will be much reduced.  

HAVERING COUNCIL
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HAVERING COUNCIL
MAKING A GREATER LONDON – BROCHURE
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THE PARKS TRUST
EDUCATION PROGRAMME – MARKETING LEAFLET

LEAF BOOKMARKS
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UNIVERSITY OF WESTMINSTER
LITERATURE GUIDELINES

ACCOMMODATION BROCHURES
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NESTA
ANNUAL REPORT 2003-4

07814 602846   |   k.samson@btconnect.com   |   kathrynsamson.com

<< back to overview

http://www.kathrynsamson.com


NESTA
ANNUAL REPORT 2004-5
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Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi enim
ad minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in hendrerit
in vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et accumsan
et iusto odio dignissim qui blandit praesent luptatum
zzril delenit augue duis dolore te feugait nulla facilisi.
Nam liber tempor cum soluta nobis eleifend option
congue nihil imperdiet doming id quod mazim placerat
facer possim assum. Typi non habent claritatem insitam;

PARTNERSHIP WORKING
AND VICTIM FOCUS

Duis autem vel eum iriure dolor in hendrerit:

> In vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros

> Et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore te
feugait nulla facilisi

> Nam liber tempor cum soluta nobis eleifend option
id quod mazim placerat facer possim assum.

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam,
quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem vel
eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero
eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum
zzril delenit augue duis dolore te feugait
nulla facilisi. Nam liber tempor cum
soluta nobis eleifend option congue nihil
imperdiet doming id quod mazim
placerat facer possim assum. Typi non
habent claritatem insitam; est usus
legentis in iis qui facit eorum claritatem.
Investigationes demonstraverunt
lectores legere me lius quod ii legunt
saepius. Claritas est etiam processus

dynamicus, qui sequitur mutationem
consuetudium lectorum. Mirum est
notare quam littera gothica, quam nunc
putamus parum claram, anteposuerit
litterarum formas humanitatis per
seacula quarta decima et quinta
decima. Eodem modo typi, qui nunc

"DOLORE MAGNA
ALIQUAM ERAT
VOLUTPAT. UT WISI
ENIM AD MINIM
VENIAM, QUIS
NOSTRUD EXERCI
TATION
ULLAMCORPER
SUSCIPIT LOBORTIS
NISL UT ALIQUIP
EX EA COMMODO
CONSEQUAT."

cityoflondon.police.uk

LEADING THE POLICE SERVICE FIGHT 
AGAINST ECONOMIC CRIME

NATIONAL LEAD FORCE
BUSINESS PLAN

IN THIS EDITION:

Welcome to the City of London’s Economic
Crime Directorate e-newsletter

Types of fraud

Find out about different fraud types, the tell-tale signs,
how to avoid scams and what you can do if you've
been a victim.

What is fraud?

A definition of fraud and other words use to describe
fraud.

A-Z of fraud

Have a look in our A-Z of fraud for practical information
about different types of fraud and scams, including
practical advice if you think you may have been a
victim.

Individual fraud

Individual fraud could be any fraud that targets a
person directly. Individual frauds can differ from frauds
affecting businesses and other organisations.

Corporate fraud

Corporate fraud can be any fraud committed against a
business. Fraud impacting businesses can       more >>

GET IN TOUCH

You can also report a fraud
and get advice about fraud
by calling 

0300 123 2040 
(textphone 0300 123 2050).

Our specialist fraud
advisers are available
during the following times:

Monday to Friday  
8am to 9pm

Saturday 
9am to 5pm

Sunday 
9am to 5pm

Action Fraud will not call
you unless you have
requested us to,   more >>
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> PREVENTING AND REDUCING HARM CAUSED
BY ECONOMIC CRIME

> IMPROVING THE NATIONAL INTELLIGENCE
PICTURE ON ECONOMIC CRIME

> DISRUPTING ECONOMIC CRIME, LOCALLY,
REGIONALLY AND NATIONALLY

> RAISING THE STANDARD OF INVESTIGATION
AND PREVENTION ACTIVITY

> DELIVERING VALUE TO OUR PARTNERS
ACROSS ALL SECTORS
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THE NATIONAL ARCHIVES
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TEXTILE VIEW MAGAZINE
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WORLD CIRCUIT
CD PACKAGING

TMTHE SERIES

7-TRACK

SAMPLER

INCLUDING

PREVIOUSLY

UNRELEASED

LIVE TRACK

SAMPLER

07814 602846   |   k.samson@btconnect.com   |   kathrynsamson.com

<< back to overview

http://www.kathrynsamson.com


CITY OF LONDON SINFONIA
‘BESPOKE FOR BUSINESS’ MARKETING BROCHURE

FUNDRAISING GALA MATERIALS

07814 602846   |   k.samson@btconnect.com   |   kathrynsamson.com

<< back to overview

http://www.kathrynsamson.com


HUMANE SOCIETY INTERNATIONAL
‘SCIENCE WITHOUT SUFFERING’ RESEARCH DOCUMENT

‘ADVANCING SAFETY, SCIENCE AND HEALTH RESEARCH’ REPORT

07814 602846   |   k.samson@btconnect.com   |   kathrynsamson.com

<< back to overview

http://www.kathrynsamson.com

