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CV
PROFESSIONAL EXPERIENCE
(please see following page for UX/UI experience)
April 1997–present
Freelance graphic design
>		with 25 years’ experience, 18 of those as an independent freelance
designer, Kathryn has built up a diverse range of clients, largely
through recommendation (please see client list on following page)
>		he has established a fantastic working relationship with clients
during this time, working on dozens of successful projects, and as a
result has an intuitive understanding of their brand, positioning and
needs when briefed
>		working with individuals, large organisations, in-house design teams,
marketing and buying departments, and project and account managers
> clients have included arts organisations, professional bodies,
retailers, large and small charities, education trusts, schools,
universities, event organisers, national art galleries and museums,
and publishing companies

July 1993–April 1997
Visible Edge Senior designer
Her role at Visible Edge enabled Kathryn to work closely with clients at every stage of projects. Clients
included Laura Ashley, Early Learning Centre, Liberty, Divertimenti and The British Library. She worked
on many catalogues at the time, from conception through to realisation, including art direction.
September 1991–July 1993
Jenkins Group Junior designer
Her first design position gave her a good grounding in the industry. Clients included British Airports
Authority, Docklands Light Rail, Chartered Institute of Management Accountants and Care International.
HIGHER EDUCATION
September 1988–July 1991
Norwich School of Art
BA (Hons) Graphic Design (2.1)
September 1987–July 1988
Cleveland College of Art & Design
Foundation course

> working on many projects, large and small, from receiving the brief,
writing proposals, pitching and concept presentation, liaising with the
client through design development to proof stages, production
of artwork and handover to print

INTERESTS
Contemporary art and design, photography, cinema, running, tennis, cooking, travel, music

> briefing illustrators and photographers, from conception to
development and final delivery

PERSONAL
Date of Birth: 23 May 1969 (age: 52); Nationality: British

> art direction of many projects, from concept, initial sketch
layouts, sourcing and briefing photographers, finding props,
models and locations

REFERENCES
Referees supplied on request
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SKILLS, EXPERTISE + UX/UI EXPERIENCE
Kathryn’s skills and expertise:

UX/UI experience:

> an ideas-driven portfolio

‘Acknowledge’ wellbeing app

> an acute sense of design, layout and conceptual thinking
with confidence in expressing ideas

Currently working with a small team of designers and
developers, I am leading the UI of this product, creating
the visual identity as well as developing the user flows
and have created a low fidelity wireframe for the
developers to produce an MVP.

> hands-on and self-motivated with an ability to ensure
projects are delivered to brief, on budget and on time
> articulate, with a love of the written word
> attention to detail, typography and colour

‘Pidge’ personal training app

> extensive knowledge across Adobe Creative Suite, and UI
tools including Sketch, Figma, InVision and Craft

Having been matched with Pidge during my Experience
Haus Product Design course, I quickly realised they had
not carried out any of the research necessary to develop
the app successfully.

> the ability to run projects from concept stage to final
delivery, being proactive and confident in communicating
thoughts
and ideas
> very strong work ethic and desire to deliver the best
possible solution for all projects
> enjoys working on multiple projects at any one time in a
fast-paced environment, and thrives under pressure
> strong time management and organisational skills
> intellectually curious, and enjoys seeking inspiration from
many different sources

I carried out a comprehensive competitor analysis
exercise, conducted interviews, created user personas
and user stories, and identified problem statements. I
then worked on the user flows before developing low
fidelity wireframes.
The original app had no visual identity; with the high
fidelity wireframes I was able to introduce branding and
demonstrate how and a clear visual language would
transform the user experience.

Evidence and Collaboration for Inclusive
Development website
Having developed the branding for this aid programme,
I was commissioned to design a website, covering their
research work in Myanmar, Nigeria and Zimbabwe.
I worked closely with a Wordpress developer to create
the site. Part of the brief was to design a wide range of
infographics to be used by the client within the site but
also across social media.
University College London – Information Studies
Centenary website
Working closely with the client and the Wordpress
developer, the centenary website comprised a timeline,
a virtual exhibition tour, and an open forum where
alumni could share their memories of studying at UCL,
as well as giving details of their professional life, and
a selection of podcasts of staff and alumni.
Their location was shown on an interactive map.
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CLIENT LIST
Please click on the links in pink
below to be taken to specific
client pages.
Past and present clients include:
ARTS-RELATED ORGANISATIONS
BASCA
City of London Sinfonia
Jazz not Jazz
Momentum Arts, Cambridge
Philharmonia Orchestra
The Poetry Society
Théatre Transformations
World Circuit Records

CHARITIES

EDUCATIONAL ORGANISATIONS

MUSEUMS AND GALLERIES

PUBLISHING

The Art Fund
CAPT
Child Soldiers Coalition
Christian Aid
Evidence and Collaboration for
Inclusive Development
Global Action Plan
Humane Society International
ICAN
Macmillan Cancer Support
Marie Curie Cancer Care
MRDF
The Parks Trust
Pancreatic Cancer UK
Shelter
Volunteering England
The Women’s Library

The Brightside Trust
Passport to Employability
Octavia House Special Schools
University College London
University of Westminster

Natural History Museum
Tate Britain and Tate Modern
Victoria and Albert Museum

The Parent’s Directory
Textile View Magazine/
Metropolitan Publishing

PROFESSIONAL
ORGANISATIONS

RETAIL AND CONSUMER

INDIVIDUALS
Dark Horse Business Coaching
Geraint Davies Photography
Kirsty Lawler Ceramics
New Black Events
Nina Moeller Furniture
Rachel Escott Audience
Development
Red Studio
MARKETING ORGANISATIONS
Brainstorm Digital

First Class Coach
Pluto Finance
Prudential
PUBLIC BODIES
The Cabinet Office
City of London Police
Department for
International Trade
Hertfordshire County Council
National Archives
NESTA
Unison

The Body Shop
Divine Chocolate
John Lewis
Marks and Spencer
Pidge Sports App
Quo Vadis Travel
Sell It Mama! baby fairs
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JOHN LEWIS
Kathryn was commissioned by the Brand Creative department within John Lewis to design point-of-sale
graphics, primarily for the large wall behind till banks in store. These areas had, on the whole, been underutilised, but service messages were shown here in the form of separate posters. This approach was messy
and confusing, and there was a desire to produce a series of simple, photographic images that represented
each department, with a facility to communicate John Lewis’ unique service offer.
With hundreds of iconic products to choose from, it was quite a task finding one to represent a whole
department. Kathryn consulted the buying, marketing and merchandising departments, who all had specific
and often conflicting ideas about which products would be best for the imagery. Answering directly to the
Creative Director, she was able to develop the concept, by visiting all the departments in-store, sketching
the products, presenting simple thumbnail layouts which were further developed to ensure the graphics
captured the iconic simplicity and boldness that the brief required.
For the example shown above, ‘Baby’, pushchairs, bouncy seats, baby cutlery and soft toys were all
considered, but this simple, mid-price highchair from French brand Beaba worked well because of its clean,
uncluttered shape.
<< back to overview
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<< back to overview

JOHN LEWIS – TILL BANK GRAPHICS
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<< back to overview

JOHN LEWIS – IN-STORE SERVICES GRAPHICS
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systems
thinking

THE CABINET OFFICE
Kathryn was commissioned by the Cabinet Office to produce assets for the
newly-formed Systems Unit. Systems Thinking is an approach that can
help the public sector become better equipped to work on challenges that
can’t be solved by simple collaboration or limited to a single department.
The assets included branding for the Strategic Framework which the
Systems Unit is developing, a way of working designed to apply systems
thinking to to complex problems, and help the public sector deliver
effective joined-up solutions.
The Systems Unit had been in operation for only a number of months when
the COVID-19 pandemic took hold in the UK. The Unit was seconded to
focus on the response to the pandemic, and Kathryn was asked to produce
branding that reflected the Unit’s new focus.

<< back to overview
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‘Having access to green spaces
for everyone can reduce health
inequalities, improve well-being,
and aid in treatment of
mental illness.’
WHO, Sustainable Development
Conference 2019

Twitter photo treatments – using main Strategic Framework branding inc Dosis typeface - page 1

Systems Thinking
@Gov... 27/02/20
Kate Josephs, Director of Funding, ESFA,
OR Education and Skills Funding Agency
‘We are leaders
within a system
and understanding
that system is
critical to making
a difference.’
Kate Josephs

Systems Thinking
@Gov... 27/02/20
WHO explain why green spaces contribute
to your wellbeing

Systems Thinking
@Gov... 27/02/20
If you read one book about Systems
this year, make it this one

‘Having access to green spaces
can reduce health inequalities,
improve well-being, and aid in
treatment of mental illness.’
WHO, Sustainable Development
Conference 2019

Rebel Ideas by
Matthew Syed
£20.00

THE CABINET OFFICE – SYSTEMS THINKING
<< back to overview

BRANDING ASSETS
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Strategic
Framework
A systems approach
to complex problems
We want systems thinking to be a
recognised approach to delivering
government’s most important,
complex and cross-cutting priorities.

Strategic
Framework

COVID-19
Renewal
Framework

To enable this, our team is designing
the Strategic Framework, a systems
approach to complex problems.
It focuses on:
approach
governance
infrastructure
culture

Systems thinking is an approach which will help
the public sector to become better equipped to work
on those challenges which aren’t solved by simple
collaboration or contained to a single department;
for example: improving early years outcomes,
reducing crime and cutting fossil fuel emissions.

Our team offers:
expertise on how to scope
and create buy-in
coaching and support for
leaders and teams
advice on user centred design
supporting effective crosssystem working

systems
thinking
Join the movement and find out more
systems-unit.gov.uk
@govsystems
https://systemsthinking.blog.gov.uk/

access to a hub for evaluation
and learning.

THE CABINET OFFICE – STRATEGIC FRAMEWORK
AND COVID-19 RENEWAL FRAMEWORK
<< back to overview

BRANDING ASSETS AND ONE-PAGE EXPLAINER
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Our
Civil
Service

shaping
our future
together

As civil servants, we
have much to be proud
of. We work tirelessly for
citizens and ministers,
always finding a way to
get things done. It is the
privilege of public service.

But ‘finding a way to get things done’ shouldn’t be
the only way we operate. We must face the future
with confidence, knowing that we are going
about our work in the best way.
We are responding to some of the
biggest peacetime challenges this
country has faced: from exiting the
European Union to COVID-19.
Our response has shown what is
great about our Civil Service. We are
passionate about improving citizen’s lives.
We are willing and able to adapt.
Opportunities arise from challenges and we have a
chance to emerge as a stronger, better organisation.
We will face more challenges, that is certain.
To overcome them successfully we have to
understand the extent of the change needed
and be ready to change ourselves.

Share your views at
shapingourfuture.
civilservice.gov.uk

Our Civil Service
Shaping our future together.

Great People

We must be open to talent from across
the country, regardless of background
or sector. That is not simply about
attracting the best people or the
processes through which we select
candidates. It’s also about how we
operate and how we train.
True diversity of thought, ideas
and experience will help us solve
problems and deliver the very best
public services.
We must build an environment
which better supports professional
development and creative thinking.
One in which everyone has the
confidence to express their ideas and
for those ideas to be heard.

2

This environment should allow us to
combine our skills and expertise to
both improve services and tackle the
social inequalities that exist in the UK.
Making more opportunities
available to work for the Civil Service
outside of London is a top priority,
at every level.
Our experiences of working flexibly
during the COVID-19 crisis should be
a lens through which we can see the
potential for change.
79% of Grades 6 and 7 based
outside London agreed that working
in their current location has placed
restrictions upon their career.

79%
of Grades 6 and 7
based outside London
agreed that working in
their current location
has placed restrictions
upon their career.

14

July 2020

THE CABINET OFFICE – OUR CIVIL SERVICE
<< back to overview

CIVIL SERVICE-WIDE PROSPECTUS

UCL INFORMATION
STUDIES CENTENARY
WEBSITE
I was commissioned by University College London’s
Department for Information Studies to design a website
to celebrate the department’s centenary. A physical
exhibition had been planned but would not have been
possible during the Covid pandemic, so producing a
virtual exhibition was decided which had the added
advantage of being accessible worldwide.
The centrepiece of the website was a timeline (shown
left) that marked the most significant events during
the hundred years, from its foundation to recent
developments in digital technology.
What was briefed as a ‘simple one page website’ quickly
turned into quite a large and completely bespoke site.
It was challenging but exciting. I enlisted the help of
a specialist Wordpress developer and together we
collaborated to find a way to present the various facets
of the centenary that the department wished to be
covered in the site.

<< back to overview

UCL INFORMATION STUDIES WEBSITE
<< back to overview

VIRTUAL TOUR

UCL INFORMATION STUDIES WEBSITE
<< back to overview

PODCASTS

UCL INFORMATION STUDIES WEBSITE
<< back to overview

OPEN FORUM
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GLOBAL ACTION PLAN
Global Action Plan are a 25-year-old organisation with a
great track record of well-respected behaviour change
programmes – helping people reduce their environmental
impact through easy, practical steps.
The brief: 1. To position Global Action Plan (GAP) as the
leading behaviour change organisation in the environmental
sector. 2. To establish GAP as the source of ground-breaking
projects built on the premise that there is an environmental
and a personal benefit brought by the proposed behaviour
change. 3. To clearly establish GAP’s connection proposition
in the minds of funders and supporters.
‘Connecting what is good for us and what is good for the
planet’ was Kathryn’s starting point. With a need to appeal
to young people, she was keen that the new brand avoided
the visual clichés that have been used in the environmental
sector. Her initial concepts were reviewed by the charity’s
stakeholders, including their youth panel, with the chosen
route deemed ‘smart, neat and elegant’.
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GLOBAL ACTION PLAN
CHARITY REBRAND
PHYSICAL BANNERS, SOCIAL MEDIA BANNERS,
WEBSITE HOME PAGE
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GLOBAL ACTION PLAN
PAGES FROM THE BRAND GUIDELINES

EVIDENCE AND COLLABORATION
FOR INCLUSIVE DEVELOPMENT
I was commissioned by Christian Aid to design branding for an aid programme, Evidence
and Collaboration for Inclusive Development. They set out a new and innovative approach
to improving access to services using data as evidence and connecting marginalised people,
civil society and decision makers.
Having designed the branding, a few years later I was then asked to design a website.
At that point, the programme had begun to gather data from the three countries involved
in the study; Myanmar, Nigeria and Zimbabwe. Much of the data is gathered by local
people, interviewing others from their own communities. To ensure the aims of the
programme would be understood by everyone, including those with a low level of literacy,
it was important to develop a set of infographics that illustrated those aims.
As well as the website, I produced a toolkit that covered guidance for use in the
development and humanitarian sector to support the design of effective and relevant
programmes by developing a detailed picture of the root causes of problems, the roles
of different stakeholders, and the processes to achieve positive change.
Very sadly, the programme’s funding was stopped during the recent foreign aid cuts.
To help my client continue to develop the website and other assets, I put together a set
of icons and infographics that she could continue to use.

<< back to overview

EVIDENCE AND INCLUSION FOR INCLUSION AND DEVELOPMENT
<< back to overview
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Events–Nigeria

The collection, analysis and sharing of data related
to marginalised people’s experiences of services is central
to the programme. Data is digitally recorded and shared
with decision makers at different levels to inform
decision making and increase accountability.

In Zimbabwe, the ECID team and partners have been
successful in mobilising a health clinic, ambulance and
improved water infrastructure for residents of Mutare
City, improving the lives of women and people with
disabilities.

Amy – we could use this space –
maybe another reporter or two?
We could say something along
the lines of ‘If you like Xxxxxxx
Xxxxxx’s reports
you might
like...’
Translate
this post:

10am, 20 July 2020

Select language

10am, 20 July 2020

Select language

Join us
for a live
webinar

AsChild-marriage
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Adapting to Covid-19
in groups such
LILO
workshop
in
and poor rural women have always been at a disadvantage and are more likely
in Zimbabwe
Zimbabwe: a crisis
Harare advances
to be affected more adversely by the impacts of the #COVID19 pandemic.

As we know marginalised groups such as people with disabilities, adolescents
and poor rural women have always been at a disadvantage and are more likely
to be affected more adversely by the impacts of the #COVID19 pandemic.

within a pandemic

GESI strategy in

This is the second in the series and it is focused on
Anambra state, Nigeria.

crisis raging on in Zimbabwe.
Angela Saurombe (not her real name),
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Join the discussion as Temitope Fashola- Programme
Manager, Democracy and Good Governance, Christian
Aid Nigeria hosts a Zoom webinar themed ‘Data for
policy and decision-making in the context of
#COVID19’. Pt.2

Panellists include:
Written by Frontline AIDS The Gender Equality and Social
Inclusion (GESI) strategy that underpins the ECID project
was significantly advanced in Zimbabwe through a looking
inward, looking outward inclusion workshop In November.
ECID’s GESI Strategy prioritises three strategic objectives,
each intended to support the programme with its ambition
to transform gender equality
Read more

Panellists include:

Emeka Paul Obiekezie
Statistician General Anambra State

Emeka Paul Obiekezie
Statistician General Anambra State

“Clean water will liberate women and reduce social inequalities” says
community reporter Faris Davison
Faris Davison (right) from Dangamvura is a community
reporter for ECID who has reported on water access for
women and the dangers they face.
She reported “there is virtually no water provided by the
local authority”, going on to explain that “residents
depend on unprotected shallow wells for water.”
Read more

Complexities in
access to formal
education and basic
literacy skills for
marginalised people

Nigeria’s path to
Hon.
Ladyjustice
Ndidi Mezue
social

Commissioner for Women and Children Affairs
Anambra
State
Video: Community
Following International
Day of Social

Hon. Lady Ndidi Mezue
Commissioner for Women and Children Affairs
Anambra State

Justice on 20th February, Adebola
Fatilewa, from Christian Aid Nigeria,
and
a host of others.

explores how minority and
marginalised groups in Nigeria have...

and a host of others.

Case study

Caption here? Might be useful to have these so the
images don’t have to sit at an exact place within the
text.

Prof Kate Azuka Omenugha
Hon Commissioner for Basic Education Anambra
State

Caption here? Might be useful to have these so the
images don’t have to sit at an exact place within the
text.

Prof Kate Azuka Omenugha
Hon Commissioner for Basic Education Anambra
State

Teresa-Wainday-Sesay
3 March 2021

Teresa-Wainday-Sesay
3 March 2021

News–Zimbabwe

LILO workshop in Harare advances GESI strategy in Zimbabwe ECID programme

The threats of Covid-19 have plunged
development and business work the
world over into a complexity which
demands exceptional innovation and
learning to make an impact for the...

ECID
This
ismidst
the second
in the series and Zimbabwe
it is focused on
In the
of the COVID-19
programme
pandemic, child
marriage
is a silent
Anambra
state,
Nigeria.

Read more

Civil society and decision makers

This is
my story

Translate this post:

Actions from ECID partners secures health clinic and access to water for
communities in Mutare City

By ECID Admin|January 18th, 2021|Blog, News, News & Blog, Uncategorized, Zimbabwae|0 Comments

With a focus on improving the use of quality, relevant
data in decision making, we are working directly with
people in positions of power to engage with and react to
the priorities identified by marginalised people.

Teresa Wainday Sesay

News–Zimbabwe

Marginalised people
At the heart of ECID is marginalised people, who feel
overlooked and unseen, including by official statistics.
We are supporting them to have a much clearer
understanding of their rights, feel more empowered to
contribute to decision-making processes, have their
voices heard and their needs met.

Webinar: Data for policy and
decision-making in the context
of Covid-19

Join us
for a live
webinar

By ECID Admin|January 21st, 2021|Case Studies, Education, Myanmar, News, News & Blog, Nigeria, Reports & Publications, Uncategorized,
Zimbabwe | 0 Comments

By ECID Admin|January 18th, 2021|News, News & Blog, Uncategorized, Zimbabwae|0 Comments

participants

People

Webinar:Nigeria
Data for policy and
Reporting topics: health, women, Covid-19,
decision-making
in the
context
social protection, HIV/AIDS,
education
of Covid-19

Events–Nigeria

Read more

Bringing together the three key groups, we are supporting the
development of more responsive and relevant services with
enhanced systems that will enable ongoing improvements, ultimately
resulting in reduced levels of poverty and improved wellbeing.

30

Evidence and Collaboration
for Inclusive Development

Evidence and Collaboration
for Inclusive Development
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We are pleased to share the third edition of our quarterly
global newsletter from the ECID programme which looks
back on a busy time in 2020. In August and September,
the Myanmar team launched the programme in Kachin
and Kayin States and in October ran a successful
campaign about inclusion in elections. The Nigeria

... to interview
Data
their communities

Our work

Reports
Nigeria

Newsletter Issue 3 Jan 2021

We aim to understand the complexities of how systems
exclude people and ways in which data can be used to inform
better decision making.

About

ECID
ECID

solutions of social exclusion.

News–UK

ECID sets out a new and innovative approach
to improving access to services using data as
evidence and connecting marginalised people,
civil society and decision makers.

Our work

the eyes and ears of the
of social
our Stories
tsTrue Voicethataredrive
exclusion in
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the ECID programme.
nOur
e
true Nigeria and Zimbabwe
v
They are our network of community reporters
E
sharing first-hand accounts of the challenges and
voice

nts

Location:
Myanmar

About

researchers in
Myanmar

Community perspectives show that the
cycle of poverty in some communities
in Jaba local government area of
Kaduna State can be linked to poor
access to basic literacy skills and...

Save the details:
In this video you will see how ECID
MondayTeresa-Wainday-Sesay
20th July 2020
supports marginalised groups to
3 March 2021
10:00 AM
WAT
advocate for inclusive services that
they can access
properly. By bringing
Zoom: Attendance is free but registration
is needed
these groups of people together into...
Just click the link below:
https://zoom.us/webinar/register/1315934328765/
Teresa-Wainday-Sesay
3 March 2021
WN_BqqcyD52Rk6n-AykCWVMxA

Save the details:
Monday 20th July 2020
10:00 AM WAT
Zoom: Attendance is free but registration is needed
Just click the link below:
https://zoom.us/webinar/register/1315934328765/
WN_BqqcyD52Rk6n-AykCWVMxA

Teresa-Wainday-Sesay
3 March 2021

Partner organisations:
Partner organisations:

By ECID Admin|January 18th, 2021|News, News & Blog, Uncategorized, Zimbabwae|0 Comments

Day of the African
Child, June 16th 2020

News–UK
The Day of the African Child was first
commemorated in 1991 as a day to
remember those who lost their lives in
the struggle for equal access to
education. To this day on June 16th...

Newsletter Issue 3 Jan 2021
ISSUE

• We will work with community based organisations
to equip marginalised groups with the skills and
resources they need to generate and present data
about themselves. They will also be given skills in
how to document their experiences of interacting
with civil society and decision makers.
• The richness of this community evidence is key.
The data generated will be compiled and used to
draw comparisons between community-gathered
and institutionally generated data.
• This will help to foster collaboration between
communities, civil society and decision makers and
act as a robust evidence base to strengthen civil
society effectiveness across all three countries.

FEB

We are pleased to share the third edition of our quarterly
global newsletter from the ECID programme which looks
back on a busy time in 2020. In August and September,
the Myanmar team launched the programme in Kachin
and Kayin States and in October ran a successful
campaign about inclusion in elections. The Nigeria

Our approach

Read more
By ECID Admin|January 21st, 2021|Case Studies, Education, Myanmar, News, News & Blog, Nigeria, Reports & Publications, Uncategorized,
Zimbabwe | 0 Comments
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development and business work the
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ECID is funded by UK aid from the UK Government,
however the views expressed do not necessarily
reflect the UK Government’s official policies.

ECID is funded by UK aid from the UK Government,
ECID is funded by UK aid from the UK Government,
however the views expressed do not necessarily
however the views expressed do not necessarily
reflect the UK Government’s official policies.
reflect the UK Government’s official policies.

ECID is made up of a consortium of diverse sector leading actors to tackle
complex and interconnected global challenges from a range of unique
perspectives. The programme is implemented by in-country partner organisations.

Consortium lead:

<< back to overview
Consortium partners:

EVIDENCE AND INCLUSION FOR INCLUSION AND DEVELOPMENT
WEBSITE

A.

C.

H.

Preparation (contd.)

Problem Analysis exercise (contd.)

Focus Group Discussion Guidance, Question Guides and Exercises (contd.)

3. Review of tools and
		
Output: GIPP participatory tools that are
contextually appropriate and tailored to
reflect the project’s focus
Level of effort: 1-2 days’ review by country
team; 1-2 days’ adaptation
Suggested lead: Review – in-country focal
person; Adaptation – GESI or Thematic
Technical Advisor
This toolkit includes a number of tools that
can be used to conduct a GIPP analysis,
including KII and FGD guides designed for
use with different stakeholder groups (GIPP
Taskforce members; CSOs; academics;
government; communities).

...???

While it is recommended that advisors and
the GIPP Taskforce discuss adaptations to
the tools for their context, particularly taking
into account the sensitivities around local
language, currently tools are only written in
English so they will require translation. This is
particularly important when the tools are
being used at the community level, or in a
context that is either fragile or conflictaffected or where the questions touch on
potentially sensitive subjects.

Water bourne
diseases become
prevalent
amongst
poor families

Increased
demand
for local
healthcare

Catch and
income of
ﬁshing families
decline

Guidance and advice for using the
FGD tools

Decline in
amount and
qualty of
ﬁsh on local
markets

Effects

•

Prompts are prompts only! They are not
questions you have to ask, but are
intended to help guide the conversation
and encourage the group to go into
detail if their answers are quite general.
They can also be used to encourage
quieter participants to speak, where
appropriate. Do not feel pressured to
cover all prompts, only those that are
helpful and relevant.

Problem

Levels of household
and business refuse
are high in river

Level of fecal waste is
high in local water sources

Root
causes

Public
education
programme
unavailable
Public unaware of the dangers
of waste dumping

Majority of households have
no connection to the sewage
network

6

Do not worry about asking all the
questions. The questions are designed to
be open, allowing the group to speak on
issues as they naturally arise during
discussions. Facilitators will likely find
participants answer multiple questions
with one answer, meaning some
questions can be skipped. It is important
to recognise the profile of the group –
based on this, some questions may be
considered less relevant and can also be
skipped. To respect participants’ time,
you should guide the interview to
prioritise critical questions.

Ecosystem
is under
serious
threat

Quality of local water supplies deteriorating

Households dispose fecal
waste into local river

•

•

Aim to understand the answer, not ask
all the questions. If a participant
responds by giving only part of the
story, or in a way that opens up an
interesting topic, feel free to probe for
more details – if appropriate, and
sensitively.

55

E.

2.6

Summary (contd.)

Field Work and Write-Up (contd.)

Embedded, Adaptive and Flexible (contd.)

We are
funded by...

Drafting the GIPP report

a) What are realistic pathways or processes
of change?

b) How might change happen based on your
analysis – map out or strategic matrix plan

• Consolidation of analysis results

• What activities? (scorecards, information
campaigns, participatory budget
monitoring, etc.)

• What strategic actions can be proposed
that support that pathway of change?
• Write up GIPP Analysis

Level of effort: 3 days
Suggested lead: Nominated GIPP Taskforce
member and member of the country
implementation team, with quality assurance
from the advisors as needed
A member of the GIPP Taskforce and
programme team will draft the GIPP report,
using the agreed report template and
drawing on the findings and content
developed in the above process stages.
Technical advisors can provide support
throughout drafting, can coordinate input
from others as required, and quality assure
a draft of the report before it is reviewed by
the GIPP Taskforce.

• How? What sort of team is needed,
funding, facilitation?
• Who to work with?

4. Reflect on Learnings and Review

• Build skills in convening and brokering
of partnerships and collaboration:
Better results are more likely by bringing
together a wider range of people,
organisations and sectors through
multi-stakeholder partnerships to solve
problems together. Leverage the
strengths of others through private
sector collaborations, partnerships with
the state (where they can be allies) and
academic institutions.

The initial report should be short (no longer
than 10-15 pages) in length. It should be
as accessible and visually appealing as
possible, using visuals and infographics.
As the GIPP process continues throughout
implementation, the reports will likely shift in
focus as specific issues are explored in more
depth. However, the report should remain
user-friendly through the development of
a short summary to accompany a longer
product, or through the use of annexes.
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2.0

Output: GIPP Taskforce established

Who uses
and benefits
from these
arrangements?

What are
the incentives,
barriers and
potential new
pathways for
change?

What are the
forms, types and
spaces of power?2
(personal, collective,
public/ private
domains etc)

How do power
dynamics and
political institutions
shape decisions/
resource allocation/
inequality?

How to
enhance the
agency and
voice of people
who are
excluded?
13

<< back to overview
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What does this mean for adaptive
programme management?
Where an adaptive approach is possible
(with donor and organisational consent),
the following should apply:
• Develop a clear programme level Theory
of Change and a logical results chain:
This would help to define: the high level
goals and outcomes of the programme
(which are less likely to change unless
there is significant change in context); the
main anticipated output areas, related to
these outcomes; and the lower level
assumptions of how change will happen
and the programme’s contribution to this
change (which should be reviewed and
changed regularly).

• Strategic reviews: Held every 3-6 months,
to revise, if necessary, the lower levels of
the results chain – more regular meetings
with partners might be required to
maintain momentum and keep on track,
address challenges or adjust quickly.
• Programme teams share their thinking,
inviting others to provide peer review and
critique. Changes to the results chain
should be agreed, with donors consulted
and reasons given as necessary.
• In-house studies and investigation:
Targeted, time-bound studies to answer
questions or fill gaps that come up during
implementation.
• After-action reviews: Following activities,
staff fill in an online form to compare what
was intended versus what actually
occurred.
• Weekly reports: Field staff provide a
weekly report on their work, identifying
any successes, signs of progress,
challenges, and what has been learnt.

l Faith
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tri
Doc
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Find out about more about the research projects

1. Formation of GIPP Taskforce

2.1 Key Questions to examine using this analysis tool:
How is the
lack of power
itself a form
of poverty?
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A. Preparation

Planning a GIPP Analysis

Where power
lies, who it lies
with, who
is excluded
and why?
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• Regular Strategy Testing and MEL reviews
• Programme Reviews at 3-6 months

• Understand what has worked in the past:
Collect and share sufficient knowledge of
why programmes have not been effective
in the past; learn from examples that have
been effective and adopt relevant
features. Look for examples of ‘positive
deviance’ – for example, finding the
results that are particularly good (or
particular regions or areas where
outcomes are better) and understanding
why this is.
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If possible, have two facilitators.
Participants will likely provide a lot of
information that it is difficult to capture
while also engaging with the group. A
co-facilitator can take notes while the
other is asking questions and makes it
easier to split people into smaller
groups. It is recommended to hold
separate discussions for women and
men, however if this is not the case then
FGDs should be facilitated by one male
and one female facilitator.
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1.2

3. GIPP Findings and Programme Options

•

Suggested lead: Relevant member of
country programme team
The GIPP Taskforce is the local person
responsible for leading on the GIPP
analysis, with support pulled in from
external or global technical advisers as
required.
The Taskforce is responsible for reviewing
and inputting into the adaptation of the
GIPP tools; leading on Key Informant
Interviews (KIIs), facilitating Focus Group
Discussions (FGDs) and co-facilitating the
multi-stakeholder workshop. In addition
they will put together the list of target
informants and participants; preparing
the initial GIPP analysis and leading on
updating this analysis throughout
implementation. It should be a hands-on
group that is able to work efficiently and
cohesively.

Myanmar
Proposal

Each GIPP Taskforce should consist of a
cross-section of relevant stakeholders,
including:

Nigeria
Proposal

Zimbabwe
Proposal

UK
Proposal

• Between 5-8 people (size to be determined
based on what is appropriate for each
country), gender balanced
• Other potential agencies working in
consortium
• Representatives from core programme
team in country (one of whom will likely
lead the Taskforce)
• Partner leads and Representatives from
relevant CSOs (e.g. from women-led CSOs,
organisations led by and focused on
supporting marginalised groups, social
movements etc). with at least one member
of the Taskforce external to the project.

View all research projects

4
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INFOGRAPHICS

07814 602846 | k.samson@btconnect.com | kathrynsamson.com

DEPARTMENT FOR INTERNATIONAL TRADE
Kathryn was approached by the Department for International Trade to redesign
the recruitment pages. Many of the roles advertised were for designers and
there was a desire to make the pages more attractive to them.
Working closely with her client in the Communications Department, Kathryn
worked on visuals which she developed over a few days, incorporating
specially-taken photographs which depicted the environment that successful
candidates would be working in.
<< back to overview

DIT – WEBSITE RECRUITMENT PAGES

07814 602846 | k.samson@btconnect.com | kathrynsamson.com

<< back to overview

DIT – WEBSITE RECRUITMENT PAGES

07814 602846 | k.samson@btconnect.com | kathrynsamson.com

YOUNG TATE
Young Tate is a group of young people who plan and deliver events in Tate’s galleries.
Their aim is to create a programme of free, stimulating and fun activities to introduce
other young people to art. Kathryn was commissioned to design a logo which reflected
these aspects.

<< back to overview

07814 602846 | k.samson@btconnect.com | kathrynsamson.com

PROGRAMME
MARCH – JUNE

YOUNG TATE
WEBSITE | LOGO | EDUCATION PROGRAMME BOOKLET

07814 602846 | k.samson@btconnect.com | kathrynsamson.com

TATE
<< back to overview

EXHIBITION POSTERS AND GRAPHICS
EDUCATION PROGRAMME BOOKLETS | EVENTS LITERATURE

07814 602846 | k.samson@btconnect.com | kathrynsamson.com

QUO VADIS LUXURY FAMILY HOLIDAYS
For over fifteen years, Kathryn has worked with Quo Vadis, who are experts
in luxury holidays for families. All the staff are parents themselves, so have
a unique insight into their clients’ requirements, who often don’t have the
time they need to put together the perfect family holiday themselves.

<< back to overview

07814 602846 | k.samson@btconnect.com | kathrynsamson.com

Overview
For many families a safari followed by a luxurious period of
relaxation on the beach is the ultimate holiday.
There is nothing more awe inspiring for inquisitive children
than seeing lions, elephants and other animals at close quarters.
Programmes such as Big Cat Diaries have fuelled a massive
increase in enquiries for this type of holiday.
However, going on a safari has many different challenges for
parents and it can be a little daunting to make sure that you have
chosen the right destination, time of year and itinerary that will
make everyone happy.

wmwmwmwmwmwmwmwmwmwm

Quo Vadis Travel
Safari Guide For Families

QUO VADIS LUXURY HOLIDAYS
<< back to overview

BRANDING | BROCHURE COVERS

07814 602846 | k.samson@btconnect.com | kathrynsamson.com
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The Best Luxury Family Holidays Worldwide

The Best Luxury Family Holidays Worldwide

A

In more detail...
we have tried to guide you by the weather – this is
obviously very variable and we cannot guarantee it!
Christmas/New Year and February half term

School holiday guide
Firstly we would like to reassure you of
our expertise in advising you on your
holiday. We are all parents with children
of varying ages, we have all travelled
extensively with our children and
between us have visited almost all of the
properties we recommend. Add to this
the fact we have been specialising in
luxury family holidays for many years.
We feel confident we can understand
fully your family holiday needs, so please,
do not hesitate to call us for advice.
Booking with us should get you the same
or better price, as being an independent
agent rather than a tour operator with a
family brochure, we are able to shop
around on your behalf.

When to book:
EARLY! If you are new to the restrictions
of school holidays don’t get caught out.
We start booking holidays up to a year in
advance – the main pressure points are:
• Half term if you only have a week.
You will prefer a weekend day flight
so must book early, especially for
October and February as the range
of destinations offering warmth is
restricted by the weather.
• The return in January from any
Christmas and New Year breaks.
You are competing not just with other

families but many who travel to see
friends and relatives and take
advantage of the bank holidays.
Easter can be similar.
• Any holiday in the main school
holidays if you would like guaranteed
interconnecting rooms or a suite.
Where to go:
Below is a short guide by each holiday
period – it is only an at a glance guide
and largely depends how warm you
like warm. Please don’t hesitate to
ring us for more information.

At a glance...
Season
Christmas/New Year/
February half term

Easter

May half term

Summer

October half term

Canary Islands
Maldives
Caribbean
Florida

Algarve
Spain
Greece
Cyprus
Turkey
Morocco
Bermuda
Florida
Caribbean
Mauritius
Sardinia
Malta

Algarve
Spain
Greece
Cyprus
Turkey
Madeira
Mauritius
Sardinia
Bermuda

Canary Islands
Morocco
Malta
Southern Greece
Cyprus
Madeira
Mauritius

Too hot: inland Egypt,
Oman, Dubai, inland
Morocco
Maldives: wet season

Too hot: inland Egypt,
Oman, Dubai, inland
Morocco
South Africa:
winter in parts
Maldives: wet season
August: hurricanes in
Caribbean and Florida

Best
Canary Islands,
sheltered south coasts
Egypt
Dubai
Oman
Caribbean
Maldives
South Africa

4

Getting hot:
Egypt
Oman
Dubai
Can be warm but
unreliable: the Med

Book your bespoke family holiday
01279 639600 holidays@quovadistravel.co.uk

Easter Holidays
All the destinations from February are still great
options – the Canary Islands, Maldives and the
Caribbean are perhaps a degree or two warmer
whilst Egypt, Dubai and Oman are on the cusp
of getting hot but should still be comfortable.

If these don’t appeal you need to take a longer flight to get warm; an 8
hour flight gets you to Dubai or Oman expect mid 20’s, an average of
9 hours sunshine and no rainfall; 8 hours to Kenya with tempertures in
the high 20’s; 9 hours to the Caribbean with temperatures in mid to late
20’s, 9 hours sunshine and only occasional short, tropical downpours;
11 hours to the Maldives with temperatures in the late 20’s. This is the
best time also to visit most of the Far East
If childcare is not important then this is a great time to visit South Africa –
12 hours flight but no time difference.

7

May half term
This is the best time to visit most of the
Mediterranean destinations especially as most of us
are restricted to a week. The Algarve and Spain
are just over 2 hours flying time whilst Greece,
Cyprus, Turkey are approx 4 hours. These resorts
are not yet scorching and not as busy as the
summer months. Expect temperatures in low to mid
20’s, little rainfall and lots of sunshine. Book early,
by Christmas if possible, as demand is high.
If you are happy to venture further afield then it is
one of the cheapest times to visit the Caribbean.
The weather is still fabulous with temperatures
now up to late 20’s/early 30’s and some rain but
in short thundery downpours rather than whole
days. Just a bit closer with a flight time of 7 hours
is Bermuda – this is one of the best times to visit
with temperatures in the mid 20’s.
Mauritius, approx 12 hours flight, is also nearly
perfect with temperatures in the mid 20’s and an
average of 8 hours sunshine.

End of hurricane season:
Caribbean
Florida

If hot weather is not as important to you as
journey time then it is well worth considering
some of the more southerly Mediterranean
destinations. The price is very reasonable relative
to the summer months, and the weather can be
glorious although not guaranteeed. Cyprus (4.5
hours flight) should offer temperatures of around
20 degrees with only a few rainy days in a month
and the Algarve (2 hours flight) a couple of
degees cooler. Both are open year round anyway
but the weather in March/April begins to improve.
Another option could be Crete – the most
southerly of the Greek Islands, or perhaps Sicily
which warm up especially towards the end of April.
Bermuda (7 hours flight) is also just beginning its
season and would have temperatures in the low
20’s. South Africa is still warm.

Summer Holidays
The Mediterranean is at its peak. Greece, Cyprus and Turkey can get
very hot, Spain and Portugal are generally not so extreme. Choose
some of the Islands such as Sardinia or Madeira for a cooling breeze;
Bermuda for a more temperate climate.
Mauritius has fantastic weather at this time of the year with average
temperatures in the mid 20’s and 7–8 hours sunshine a day.

October half term

Caution
Warmth: the med
Mauritius: Jan – April
cyclone seasn

The closest destination (4 hour flight) with warm weather – expect an
average of 6 hours sunshine, temperatures in the low 20’s and occasional
rain – are the Canary Islands. Alternatively, Egypt is a similar distance,
but with consistently good weather – it would be unlikely to rain with an
average of 7 hours sunshine and temperatures in the mid 20’s.

The big question – risk short haul or take a longer flight? As for Easter
you can maximise your chances by choosing a more southerly destination
– Cyprus, Crete and Turkey, approx 4 hours flying time should be
warmer, in the low 20’s and have slightly less chance of rain than Spain
and Portugal which are approx 2 hours and a few degrees cooler.
If you don’t want to risk it then fly a little further. A safer bet are the
Canary Islands offering a consistent mid 20’s and just 4 hours away.
Mauritius, approx 12 hours, has still a great climate with temperatures in
the late 20’s and little rain.

L

Book your bespoke family holiday
01279 639600 holidays@quovadistravel.co.uk
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Guia de Isora, Tenerife

Costa Adeje, Tenerife

ABAMA
ABAMA, a beautiful new resort
located on a large private estate
with its own golf course, spa,
beach, hotel and villa rooms and
suites. It is surrounded by banana
plantations rather than other
hotels. There are stunning views
out to sea with a clear view of
La Gomera, peaceful too, as
motorised watersports are not
allowed as the sea is a protected
area just here. There are many
facilities including a secluded,
uncrowded golden sandy cove.

Gran Melia Bahia
del Duque Resort
Quo Vadis View for Families…
A deluxe, resort style hotel with lots of fantastic
facilities and a clever layout which means it still
feels intimate and elegant despite being big.
The year round children’s club and year round
Canaries climate make it a great half term choice –
spring or autumn.

A member of The Leading Hotels of the World,
The Gran Melia Bahia del Duque Resort is managed
by "Sol-Melia Hotels & Resorts" of Spain and is
considered to be one of the best on the island of
Tenerife for sheer luxury and range of facilities.
Modelled on a turn-of-the 19th Century Canaries
village, with pastel coloured walls and courtyards
and beautiful landscaped gardens, it is renowned
for good service and style.

Family Factfile...
Children’s club
4–11 yrs
Daily, 10am–6pm
A series of activities, workshops and handcrafts
building games, aquatic games, outdoor-games
Tailor-made-programmes for groups, eg the
"kids’-night-camp", while mums and dads enjoy a
special dinner.
Books, DVD, and board games for rent
Play Station and games for rent
Juniors and teenagers
8 yrs and over:
Tennis and paddle classes
Golf classes
10 yrs and over:
Diving introduction’s course
Babysitting
Yes and Nanny service available too –
pre bookable.

Family Factfile...

Children’s pool
Yes – main pool is suitable for children and
is heated.

Children’s club
Open all year for children aged 3–12 yrs
10am–1pm and 2–6pm
Free of charge
Playground, activities including pirate treasure
hunts, dressing-up, crafts and team games.
Magic show and discos
Under three’s can be accompanied by an adult
(parent or nanny).

Baby facilities
Cots, highchairs and bottles warmers on request
Meals
Childrens menus available
Beaches
A lovely sandy private beach is in a cove below
the hotel.
Nearest airport/flight time
Rena Sofia 4 hours
Transfer time: 35 mins
Surrounding area
This is a self contained resort which is 5 minutes
from the small town of Play San Juan and 15
minutes by taxi from the busier area of Adeje,
or you may wish to hire a car to explore the
beautiful countryside nearby.
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Babysitting
From €12 per hour pre-bookable locally
And for the grown ups…
10 restaurants
5 bars
7 freshwater heated swimming pools
Golf
Nightclub
Entertainment programme
Wellness & spa centre
Tennis club
Fitness centre

Book your bespoke family holiday
01279 639600 holidays@quovadistravel.co.uk

Children’s pool
Two children’s pools

Quo Vadis View for Families…
This is a luxury hotel that is perfect as a family if
you want to relax and unwind in a tranquil location.
There is a variety of sports and activities on offer,
but there is also space to unwind and enjoy the view.
We would thoroughly recommend it.

Baby facilities
Highchairs and kettles available on request.
Children’s facilities
Playground

Beaches
The hotel is situated on a lovely sandy beach
Nearest airport/flight time
Reina Sofia International, Tenerife South, 4 hrs
Transfer time: 20 mins
Surrounding area
Three minutes walk from a new shopping centre
and 10–15 mins by car from five golf courses.
And for the grown ups…
Ten restaurants
Ten bars
Six pools (one heated)
Floodlit Tennis courts & tuition
Squash
Fitness Centre
Massage & Sauna
Watersports
Many more sports & games facilities

Meals
Children’s menus available in all restaurants
except El Duque.

Book your bespoke family holiday
01279 639600 holidays@quovadistravel.co.uk
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BROCHURE COVER & INSIDE SPREADS
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CHRISTIAN AID
Briefed by Christian Aid’s Design and Production managers, Kathryn has often worked
with and presented to writers, editors, theologians, the marketing team, and the
photography department. She has worked on all stages of the projects from concepts
through to delivery of print-ready artwork, often commissioning and managing
illustration, photography and modelmaking, and liaising with printers.
<< back to overview

07814 602846 | k.samson@btconnect.com | kathrynsamson.com

CHRISTIAN AID
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‘BIG BOOK’ –
RICHARD & LUIS LIVE IN PERU
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CHRISTIAN AID
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FUNDRAISING CAMPAIGN MATERIALS
ACTIVIST EVENT PUBLICITY MATERIALS | SCHOOL WORKSHEET
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THE ART FUND
Kathryn has been commissioned by the Editorial, Marketing, Membership and
Fundraising departments at the Art Fund. Projects have included a membership
website, Christmas merchandising catalogues, diaries, fundraising materials,
publicity for travelling exhibitions, members’ guides, research publications and
membership postcards, bookmarks and invitations.

<< back to overview
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THE ART FUND
<< back to overview

RESEARCH REPORT | MEMBERS’ GUIDE | ‘ABOUT US’ LEAFLET
EXHIBITION POSTER | CENTENARY MATERIALS | DIARY | MUSEUM TRAIL LEAFLET

2

A1
07814 602846 | k.samson@btconnect.com | kathrynsamson.com

A12

Harold Wood
Gidea Park

A127

29

A127

Romford
M25

Emerson Park
Upminster
Hornchurch

Elm Park

Havering
A13

Kathryn was commissioned by publishing company 3 Fox International to
design a brochure for Havering Council. The Council were looking to attract
a building development company to partner them in a £1 billion project to
build 3,500 new homes. Havering, on the eastern fringes of London, has
not been the most desirable of residential areas for commuters, but with
the new Elizabeth Line due to open in 2018, that is set to change as journey
times into the centre of town will be much reduced.
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HAVERING COUNCIL
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MAKING A GREATER LONDON – BROCHURE
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THE PARKS TRUST
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EDUCATION PROGRAMME – MARKETING LEAFLET
LEAF BOOKMARKS
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UNIVERSITY OF WESTMINSTER
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LITERATURE GUIDELINES
ACCOMMODATION BROCHURES
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NESTA
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ANNUAL REPORT 2003-4
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NESTA
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ANNUAL REPORT 2004-5
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cityoflondon.police.uk

LEADING THE POLICE SERVICE FIGHT
AGAINST ECONOMIC CRIME

cityoflondon.police.uk

>

PREVENTING AND REDUCING HARM CAUSED
BY ECONOMIC CRIME

>

IMPROVING THE NATIONAL INTELLIGENCE
PICTURE ON ECONOMIC CRIME

>

DISRUPTING ECONOMIC CRIME, LOCALLY,
REGIONALLY AND NATIONALLY

>

RAISING THE STANDARD OF INVESTIGATION
AND PREVENTION ACTIVITY

>

DELIVERING VALUE TO OUR PARTNERS
ACROSS ALL SECTORS

cityoflondon.police.uk

PARTNERSHIP WORKING
AND VICTIM FOCUS
Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi enim
ad minim veniam, quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in hendrerit
in vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et accumsan
et iusto odio dignissim qui blandit praesent luptatum
zzril delenit augue duis dolore te feugait nulla facilisi.
Nam liber tempor cum soluta nobis eleifend option
congue nihil imperdiet doming id quod mazim placerat
facer possim assum. Typi non habent claritatem insitam;

Duis autem vel eum iriure dolor in hendrerit:

>

In vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros

>

Et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore te
feugait nulla facilisi

>

Nam liber tempor cum soluta nobis eleifend option
id quod mazim placerat facer possim assum.

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam,
quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem vel
eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero
eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum
zzril delenit augue duis dolore te feugait
nulla facilisi. Nam liber tempor cum
soluta nobis eleifend option congue nihil
imperdiet doming id quod mazim
placerat facer possim assum. Typi non
habent claritatem insitam; est usus
legentis in iis qui facit eorum claritatem.
Investigationes demonstraverunt
lectores legere me lius quod ii legunt
saepius. Claritas est etiam processus

dynamicus, qui sequitur mutationem
consuetudium lectorum. Mirum est
notare quam littera gothica, quam nunc
putamus parum claram, anteposuerit
litterarum formas humanitatis per
seacula quarta decima et quinta
decima. Eodem modo typi, qui nunc

"DOLORE MAGNA
ALIQUAM ERAT
VOLUTPAT. UT WISI
ENIM AD MINIM
VENIAM, QUIS
NOSTRUD EXERCI
TATION
ULLAMCORPER
SUSCIPIT LOBORTIS
NISL UT ALIQUIP
EX EA COMMODO
CONSEQUAT."
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Welcome to the City of London’s Economic
Crime Directorate e-newsletter

IN THIS EDITION:
Types of fraud
Find out about different fraud types, the tell-tale signs,
how to avoid scams and what you can do if you've
been a victim.

GET IN TOUCH
You can also report a fraud
and get advice about fraud
by calling

What is fraud?

0300 123 2040

A definition of fraud and other words use to describe
fraud.

(textphone 0300 123 2050).

A-Z of fraud
Have a look in our A-Z of fraud for practical information
about different types of fraud and scams, including
practical advice if you think you may have been a
victim.
Individual fraud
Individual fraud could be any fraud that targets a
person directly. Individual frauds can differ from frauds
affecting businesses and other organisations.
Corporate fraud
Corporate fraud can be any fraud committed against a
business. Fraud impacting businesses can
more >>

Our specialist fraud
advisers are available
during the following times:
Monday to Friday
8am to 9pm

cityoflondon.police.uk

Saturday
9am to 5pm
Sunday
9am to 5pm
Action Fraud will not call
you unless you have
requested us to, more >>

cityoflondon.police.uk
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MARIE CURIE CANCER CARE
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THE PARKS TRUST
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EDUCATION PROGRAMME – MARKETING LEAFLET
LEAF BOOKMARKS
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READING ROOM SYMBOLS
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TEXTILE VIEW MAGAZINE
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BASCA
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WORLD CIRCUIT
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CD PACKAGING

07814 602846 | k.samson@btconnect.com | kathrynsamson.com

CITY OF LONDON SINFONIA
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‘BESPOKE FOR BUSINESS’ MARKETING BROCHURE
FUNDRAISING GALA MATERIALS
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HUMANE SOCIETY INTERNATIONAL
<< back to overview

‘SCIENCE WITHOUT SUFFERING’ RESEARCH DOCUMENT
‘ADVANCING SAFETY, SCIENCE AND HEALTH RESEARCH’ REPORT
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PANCREATIC CANCER UK
Pancreatic Cancer UK (PCUK) provide expert, personalised support and
information via a Support Line and through a range of publications. They fund
innovative research to find and develop the breakthroughs that will change
how pancreatic cancer is understood, diagnosed and treated.
PCUK commissioned a new brand identity in early 2016. Kathryn began
working with them in mid 2016 to develop their assets. The strict, limited
colour palette of the identity is the key visual asset, with purple widely
recognised as the symbolic colour for pancreatic cancer, so for all the
projects she has been commissioned to design, Kathryn has made colour
pivotal. This was particularly important in some cases, where photography
was not available or its use was inappropriate.
<< back to overview
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ACT NOW
AND SAVE LIVES
THIS NOVEMBE

PANCREATIC CANCER
AWARENESS MONTH

WE ARE ON

WE WILL GET

PURPLE
THIS NOVEMBER FOR
PANCREATIC CANCER
AWARENESS MONTH.

THIS YEAR OVER 9,600
PEOPLE IN THE UK WILL
RECEIVE A PANCREATIC
CANCER DIAGNOSIS.

<< back to overview

GET PURPLE AND
SAVE LIVES

BAKE IT
Dazzle work colleagues with your
sensational sweet treats or invite
you nearest and dearest to enjoy
your baking brilliance at home.
You bake them, they buy them!

93% of people diagnosed won’t survive five years and
over the last 40 years there has been very little change.
Early diagnosis is vital if we are to save lives.

Make sure you ask for donations!

We need your help. We can’t do it alone. Join us this
Pancreatic Cancer Awareness Month and wear, bake
or shave to raise funds and save lives. Join us and
get purple.

Come to Jo and Mandy’s
purple cake extravaganza!
Saturday 18 Nov
15 Claymore Ave
SE27 8BE

To get involved and find out more visit
pancreaticcancer.org.uk/pcam

2–5pm
M: 07856 317846

WE ARE ON PURPLE
ALERT. GET PURPLE
AND SAVE LIVES.
pancreaticcancer.org.uk/pcam

PURPLE
ALERT:

Get involved, have some fun & get purple this November!
You will be helping Pancreatic Cancer UK fund vital
research and support patients and their families by
raising valuable donations.

pancreaticcancer.org.uk/pcam
#PCAM

WEAR IT

STYLE IT

On the 16 of November, which is World
Pancreatic Cancer Day, we will join the
world in wearing purple. Join in or host
your own dress down day or purple fancy
dress party during the month.

If you can shave it, grow it or dye it,
do it! Shave off your beard or all your
hair, dye your eyebrows purple or
shave your moustache. Why not get
two friends involved and do all three?

th

/pancreaticcanceruk
@pancreaticcanuk

© Pancreatic Cancer UK
Registered charity number: 1112708
Scottish charity number: SC046392

PANCREATIC CANCER UK
ANNUAL FUNDRAISING CAMPAIGN, 2017
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PANCREATIC CANCER UK
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ANNUAL FUNDRAISING CAMPAIGN, 2017
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ANNUAL
SUMMIT
2018

INSPIRING
CHANGE
IN CARE

Thursday 1st March 2018, London

Inspiring
Innovation
An unmissable event designed to inspire the
pancreatic cancer community to unite and take action
in ensuring better pancreatic cancer care for all.
Inspiring change in care brings together:
•
•
•
•
•

Annual Summit 2017
15th February 2017

health professionals
researchers
policy makers
charities
anyone affected by pancreatic cancer

Come and talk to us at Stand 20
For full details and to reserve your place please visit
pancreaticcancer.org.uk/summit

Research
Innovation Fund
A Pancreatic Cancer UK fund set up to stimulate
new ideas and cutting edge approaches in
pancreatic cancer research.

bake a
difference

Bake A Difference
Find out how you can raise vital
funds for Pancreatic Cancer UK.

Our Research Innovation Fund award supports
pilot work that will put researchers in a better
position to apply for larger grants to take their
work to the next stage.
Applications open in July 2018.
Award amounts up to £110,000.

PANCREATIC CANCER UK
<< back to overview

INFORMATION AND FUNDRAISING ASSETS

